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	 The Case for Ample Support

SHOCK ABSORBER SPORTS BRAS

The Challenge: Successfully launch a new sports bra to the U.S. market us-
ing only public relations support absent any other form of promotion or ad-
vertising to compete with established brands such as Champion and Nike.

The  Gamep lan :  Utop i a ’s  t eam  f ocu sed  on  c r ea t -
ing a substantial buzz among buyers and retailers us-
ing publicity generated in leading magazines to drive sales.  

Utopia harnessed the brand’s unique “Impact Level Ratings” 
to drive media coverage that focused on the product’s differ-
entiation in the cluttered space.  Consumers could choose the 
support level (I, II, III or IV) they needed to match their sport.  

Utopia worked with the client to create a visual guide 
showcasing a variety of popular women’s sports, along 
with the corresponding support level that each required.  

The visual and unique concept helped separate Shock Absorber from 
the pack (along with the products unique name).  We also capitalized 
on a little known medical survey that showed 82 percent of doctors 
agreed that wearing specialized sports support helps to prevent breast 
motion, which in turn, delays long term “sagging” of the breasts.

The Results:   The Shock Absorber’s publicity campaign was 
so successful, the client’s 800 number jammed and two addi-
tional 800 lines had to be added.  Sales soared within months 
of the launch, and the products were featured in leading 
health magazines such as Self, Fitness, Shape and Prevention.
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