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Pizzas 4 Patriots, DHL and Uno Team to Delrver Pizza to U B us. ness w.
Troops

Operation Pizza Bowl

Pizza for Patriots
Date:February 1st, 2011
Budget: $8,000

News Room

Goal: To increase awareness of UNO role as “official Pizza” of the g
. . . . . P ACKTO NEWS
2011 Pizza 4 Patriots “Operation Super Bowl” project in an effort to y \\,\‘?ﬁm\\\* BOGRIER e
generate incremental store traffic, donations and goodwill. OPERA- g™ A7 T
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TION PIZZA BOWL, an effort conceived by Retired Air Force Master

Aceording to the Huffngton Post, “The Chicago Bea

Big Picture . Local Focus

Sergeant Mark Evans and his teenage son Kent (of Elk Grove, IL), pro- 'ffz ¥ ; o A ,
vided enough UNO deep-dish pizza to feed around troops at several £ W o QT "Pzzes 4 Paots,alocl nnpr s by reled asterSegeant Mk Evars "2
. ol . . . R o \ I and his son, has its "Operation Pizza Bowl" in full swing, according to the
bases throughout Iraq, Afghanistan, Korea and the Philippines in time AL o ) s Foss g s i o~
o course - to U.S. troops in lraq, Afghanistan and Kerea, just in time for the Super
Giill is responsible for making most of the deep-dish pies, and a private label pizza

for Super Bowl events on Sunday, February 6. R 3 : ¥ o on Febrary 6 About .00 pazas il be sippd orseas. Una Cicag

IR LA . . campany chipped in as ell DHL is shipping the comestibles around the world."
Challenges: Not only did this event take place in one of the busiest
media markets in the nation, but a day before the event, a snow-
storm with snow and sleet up hit New York. Getting media there and
focused on the event was difficult because of traveling delays due to
conditions. Utopia created an UNO in-store event to generate pub-
licity and local media interest and used Mark Evans to drive addition-
al publicity prior to and after the event. To drive local interest, we
were able to secure the participation of local heroes from the New
York City Fire Department to help load the pizzas and give media an
added visual. We also prepared visuals of troops overseas enjoying
pizza from a previous delivery to round out the piece for media who
could not attend the actual event.

Notable Placements
ABC News

US Army
The Expeditionary Times

Results: With pizzas provided by the Uno Chicago Grill and inter-

national delivery service provided by DHL, Operartion Pizza Bowl @IJB @\peh[t[ﬂnarp @[II‘[BE

touched the heartstrings of NYC jaded media community and we

" Proudly scrving the fincst Expeditionary service members thoughout Iraq

secured coverage on ABC World News, as well as leading daily news- = Business Wire
papers such as The Daily News and El Diario, as well as local stations ~—— Chicago Sun Times
such as WPIX and WNBC. ~——— Boston Globe
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