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Overview: CherryPharm was a brand new, unknown product with an in-
teresting back story. The juice was created by former Wall Street busi-
nessman John Davey, who had a history of extreme back pain. Davey
went home to Michigan one summer and spent his days eating bowls and
bowls of tart cherries. After a while, he noticed his back pain had com-
pletely disappeared. Davey decided to make a business out of bottling
the goodness and antioxidant properties of 50 tart cherries per bottle in
his all-natural, not-from-concentrate juice. Davey worked with Cornell

University to perform athletic studies to highlight the effectiveness of \\d\‘“‘““—-g!_ :
the product, which he then published in an academic journal. He also vg&‘\”\; aﬂtl
worked to secure sampling and endorsements from professional athletes ¥ -agm tI' g o
and Division | athletic teams on behalf of CherryPharm. :HO Pj ?JFE' = , eatment_s
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The Challenge: A significant publicity push was needed to build brand May 2008
name awareness in an increasingly cluttered beverage market. This was . ¢ h < YOUR BEST LIFF
complicated by the fact that the juice was only sold online, and needed Tame A2 S
consumer pull to secure a retail presence, at locations like natural food - - i :
stores ala Wegmans and Whole Foods.
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The Result: Media coverage was generated across all media outlets
including print, television, radio and online. The miracle in a bottle
received endorsements from A-list celebrities including Courteney Cox
and Kate Bosworth. It wasn’t long before the juice was stocked at every

Wegman'’s store on the east coast. Sales in Q4 exceeded $1 million. \ t_i::.”.;;'.‘;;ﬁ“:_n"x.%""m
e curl BOOST

?ﬁﬁ:‘f"‘; H\auglllthlIM;; i

: ot of e osslts Curly ;

. . . . . Y eringue, combed 1 e
*Disclaimer: This program was handled by a Utopia team member while “».a.'r.‘%;ﬂmg;}”?fw
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