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BOHAN Advertising for the United 
Methodist Church, “Rethink Church”

The Challenge: BOHAN is a regional advertising agency that 
was tapped to create the new UMC campaign, “Rethink 
Church.” Targetting a younger demographic, the campaign 
aims to redefine church as a 365-days-a-year experience 
where people seeking a church community can become in-
volved at various levels - many of them non-traditional - such 
as volunteering with groups outside the church building and 
even through making online connections. The goal was for it 
to become a movement, with results measured in terms of 
lives touched and transformed. Bohan reached out to Utopia 
to get the story circulated among the top news weeklies.

The Gameplan: For this particular placement, Utopia Com-
munications did background research on the top circulated 
and top regarded, news weeklies. There was a profound rel-
evance between U.S. News and World Report journalist Dan 
Gilgoff’s columns and the message that Bohan Advertising 
was trying to portray in the media.

Utopia Communications also aimed to tie the story into 
the current news cycle, using media channels to reach the 
younger consumers with headlines like “What Would Jesus 
Do...If He Had a Blog?” and “Does God have a Facebook 
page?” 

The Result: The story was featured in the May 29th issue 
of U.S. News and World Report, reaching a circulation of 
2,036,185. It further gained interest with the Religion News 
Service, Newsmax, US Ad Review, AdAge, and NBC Nightly 
News.
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